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Mobile devices allow users to remain connected with each other anytime and anywhere, but flaws and limitations in

the design of mobile interfaces have often constituted frustrating obstacles to usability.

Research and Design Innovations for Mobile User Experience offers innovative design solutions for mobile
human-computer interfaces, addressing both challenges and opportunities in the field to pragmatically improve the
accessibility of mobile technologies. Through cutting-edge empirical studies and investigative cases, this reference
book will enable designers, developers, managers, and experts of mobile computer interfaces with the most up-to-
date tools and techniques for providing their users with an outstanding mobile experience.

Topics Covered:

* Augmented Reality Systems * Mobile Accessibility

* Context-Aware Systems * Multimodal Interaction
» Customer Loyalty and Retention * Privacy Protection

* Data Collection Instruments e User Interfaces

¢ Group Interaction * User-Centered Tools

Market: This premier publication is essential for all academic and research library reference collections.
It is a crucial tool for academicians, researchers, and practitioners. Ideal for classroom use.

Kerem Rizvanoglu is currently working as an associate professor in Galatasaray University, Faculty of Communication. His research interests include interactive media design,
cross-cultural, universal and mobile usability and alternative use of media in the context of community communication. He is teaching user experience and usability at under-

graduate and graduate levels in several universities in Turkey. He is still the head of the Department of Informatics at Galatasaray University in Istanbul.
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